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What We Do 

LimeSpot (www.limespot.com) has created an advanced content personalization technology to deal with the 
choice-overload problem and show consumers what they are most likely to be interested in. Our patent-
pending technology uses linguistic analysis and machine learning to understand content and intelligently target 
it. By combining that with the power of profile information (i.e. social network, CRM, loyalty programs, etc.), 
along with behavioral and trend analysis, LimeSpot is able to instantly make highly relevant recommendations 
for each consumer. 

Technology Adoption 

LimeSpot’s initial market focus was on the plug-and-play eCommerce market. Global platforms like Shopify 
allowed us to “wrap” our technology in a plug-and-play App and use this market to help teach the machine-
learning engine and provide both technical and market validation for our offering. 

 

Jan 2015 

Launch Date  

3,000 

Clients  

Up to 40% 

More Traffic & Sales 
      

 

278,048 

Users Served*  

3,436,433 

API Calls*  

15,595,893 

Personalized 
Recommendations* 

* Daily utilization totals on August 27, 2015. 

Personalization as a Service 

LimeSpot has built the first open API platform for personalizing the web (personalizer.io). Personalization can 
now be offered as a service, in the Cloud or On Premise, to any size of business regardless of industry or 
channel. Using LimeSpot’s API offering, personalization can be plugged into almost any digital platform to make 
the consumer feel like they have a personal assistant curating content specifically for them. 
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Use Cases 

For LimeSpot there is no real distinction between different types of content. Our content personalization 
technology has been designed in such a way that it can be easily fine-tuned to work seamlessly within any 
industry. It has also been built as an independent service that sits beside existing technology without needing 
to change any infrastructure or technology stack. 

Example Applicable Industries 

 

Apparel & Goods 

 

Entertainment 

 

Media 

 

Financial / Banking 

 

Whether the customer experience is online (e.g. website, mobile app) or offline (e.g. point of sale, kiosks) 
LimeSpot technology can be used to serve multiple channels at the same time and help ensure that customers 
are shown the most appropriate content. 

Example Offerings 

 

Personalized Experience 

 

Intelligent 
Recommendations 

 

Targeted Outreach 
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